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World leader in bioinnovation

Our business is industrial 
enzymes, microorganisms, 
and biopharmaceutical 
ingredients. 

Novozymes’ solutions are 
used in the production of 
numerous products such 
as detergents, bioethanol, 
feed and food. 
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Enzymes create “more from less”

Enzyme technology for a 
more sustainable future

Enzymes save energy, chemicals and 
raw materials

Enzymes can reduce water 
consumption and pollution

Enzymes are renewable and produced 
with renewable raw materials

Enzymes are readily biodegradable 
and non-toxic
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• Sustainability is fully integrated in our 
business 

• Novozymes is recognized as a world leader in 
sustainability

• Enzymes deliver sustainability benefits to 
consumers and leading brands

• We seek to drive an ambitious sustainability 
agenda across the industries we participate in 

Drive the world towards sustainability together 
with our customers is our business ambition

http://www.sustainability-index.com/default.html
http://www.global100.org/index.php
http://images.google.dk/imgres?imgurl=http://www.nordicfashionassociation.com/uploads/31858/1249981027.jpg&imgrefurl=http://www.nordicfashionassociation.com/28256/Fashion Summit&usg=__QJfEpaMFZjYZMewQE2peCBc9HMA=&h=251&w=434&sz=21&hl=da&start=50&um=1&itbs=1&tbnid=4SxBaB7jdAvLrM:&tbnh=73&tbnw=126&prev=/images?q=nice+fashion+summit&ndsp=21&hl=da&rlz=1T4ADBF_daDK264DK265&sa=N&start=42&um=1


Sustainability concerns the full value chain
The GHG impact of washing

Consumers
Waste & 
recycling

Raw 
materials

Detergent 
production

Packaging 
& transport

Retail
People who 

wash
Waste & 
Recycling

20-30% of 
total CO2

emissions

10% of total 
CO2 emissions

60-70% of 
total CO2

emissions

Note: % CO2 distribution based on European wash conditions
Sources: Novozymes’ life cycle assessments and Unilever detergent value chain carbon footprint estimates

EU wash conditions
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The big story:

Small changes in everyday actions can make a 

big difference

Technology development

Enzymes for low temp. wash 
and replacement of oil-based 

chemicals

Less
surfactants

More 
enzymes

Lower energy 
consumption

Higher 
performance 

at low 
temperatures

Significant impact
Turning from 60 to 40°C and 
40 to 30°C would save 12M 
tons CO2 in Europe, equal to 
the annual emissions of 
three million cars

Source: Novozymes’ life cycle assessment

Behavioral change

Turn down wash 
temperatures, ~70% of CO2

emissions in value chain



Novozymes wanted to

• Make it personal - the easy 
everyday choices count

• Create a movement to spread this 
message 

• Gain access to the public dialogue 
before and during COP15 on 
technologies for the future

• Put positive pressure on COP15 
negotiators by showing that climate 
friendly technologies are available 
today and that people are looking 
for these in their everyday lives

So, people who turn down the dial are 
everyday heroes

NOVOZYMES PRESENTATION18/06/20107



8

I do 30: On-line viral campaign to create a 
’consumer movement’ towards easy, sustainable 
choices like washing at low temperature
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A social media platform was chosen for 
several reasons

A place where

• We all interact, create 
dialogue, share, identify, 
construct identity, help and 
create

• Messages potentially can go 
viral

• We can source feed back and 
innovative ideas
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http://twitter.com/


Logo and content developed from the 
principle of community engagement

Crowd sourced logo
Using crowdSPRING more 

than 200 creative 
suggestions where proposed

Logo

People on the street
People on the street in 

London, Paris, Rome and 
Copenhagen took part on the 

spot in making the video

Roskilde festival
Free  laundry at 30C and 
– playing on going from 

warm to cold-
a beer exchange

I do 30 
video

Live 
events
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Live activities supported campaign launch 
and outreach to target groups
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http://images.google.dk/imgres?imgurl=http://musikbibliotek.dk/images/14/16847-86346.jpg&imgrefurl=http://www.musikbibliotek.dk/24301/compiled&usg=__h4Eq7vAjDe-jssT8gEJ8jevL4AM=&h=90&w=130&sz=12&hl=da&start=9&um=1&itbs=1&tbnid=QtvJ0YBdvm20OM:&tbnh=63&tbnw=91&prev=/images?q=roskilde+festival+logo&hl=da&rlz=1T4ADBF_daDK264DK265&um=1
http://images.google.dk/imgres?imgurl=http://www.nordicfashionassociation.com/uploads/31858/1249981027.jpg&imgrefurl=http://www.nordicfashionassociation.com/28256/Fashion Summit&usg=__QJfEpaMFZjYZMewQE2peCBc9HMA=&h=251&w=434&sz=21&hl=da&start=50&um=1&itbs=1&tbnid=4SxBaB7jdAvLrM:&tbnh=73&tbnw=126&prev=/images?q=nice+fashion+summit&ndsp=21&hl=da&rlz=1T4ADBF_daDK264DK265&sa=N&start=42&um=1


Gardening
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I DO 30 was handed over to Lars Løkke
Rasmussen at COP15 in December 2009
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Impact of the campaign

• Exposure in non traditional media

• Show case of Novozymes’ sustainability 
ambition and commitment

• Positioning of Novozymes’ bioinnovation
solutions as key to better products and 
practices

• Internal engagement

• Learnings with using social media

• Strong platform for establishing un-
common connections

Key numbers

• Total # of supporters: 
16,400

• Facebook: 12,800 fans

• Twitter: 1,300 followers

• YouTube views: +350,000

• Blog features: +70
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